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KinoSol became a Specz'ﬁc Benefit Corporation on September 1, 2015. A Specific Benefit
Corporation is a legal entity that enables a socially and environmentally committed com-
- pany to write those values into its charter and articles of incorporation. KinoSol's specific
benefit purpose, as it appears in our articles and bylaws:

To help subsistence farmers reduce post-harvest loss.

Food losses are estimated to be 1/3 of all food produced globally. Post-harvest loss is
food loss, which occurs before the food reaches market or a'consumer's plate. In devel-
oping countries, post-harvest {oss can be as high as 60 percent of food produced. This
foss occurs during harvest, processing, and storing processes in the food value chain,
significantly impacting subsistence farmers.

Improvements in preservation techniques and storage could reduce losses, increase food

- availability, and improve the quality of health worldwide. Dehydration is an easy and

~ inexpensive way to avoid post-harvest loss, especially using solar dehydrators.

KINOSOL TECHNOLOGY

The KinoSol dehydrator is a solar-powered
food dehydrator, with Mylar food storage
bags.

KinoSol dehydrators allow families to preserve
- food that would otherwise be wasted, provid-
ing a nutritious food supply in months of no
harvest. Users are also able to create
micro-businesses through selling dehydrated

- outputs, and generating an additional revenue
stream.

" PURSUIT OF MISSION

KinoSol is proud of the progress it made in 2019 and looks forward to expandmg
- on these achievements with our goals for 2020.




To pursue the specific benefit purpose, KinoSol conducted the following activities in 2019:

« Domestic Dehydrator Launch: In August 2019, KinoSol launched our domestic dehy-
drator. We spent the summer months focused on improving the airflow and efficiency,
aliowing the dehydrators to be used in cooler environments. The dehydrator is available
for purchase on KinoSol's website, as well as Amazon.

« New Partnerships: Over 2019, KinoSol's focus has been to establish deeper relation-
ships with organizations in Uganda and Tanzania to oversee the implementation and
commercialization of the dehydrators in-country. KinoSol has identified an organization
in each country that is interested in the technology and has the resources to help market
and distribute the product. These relationships will continue to be developed in 2020, in
order to further the goal of reducing post-harvest loss. .

- Education of US Consumers: In 2018, KinoSol decided to launch a program geared at
educating US consumers about food waste in developing countries. This program
entaited taking US consumers interested in food, agriculture, entrepreneurship, and
development to Tanzania to understand and see first hand the work KinoSol does. This
educational trip took place in January 2019, and developed into our social impact part-
nership program. '

- Social Impact Partnership Program: With the establishment of deeper partners to
oversee on the ground operations in Uganda and Tanzania, KinoSol shifted our focus to
education around food waste. This was the start of our social impact partnership pro-
gram, a program focused on educating college and university students about social
issues, like food waste, and how business can be used as a tool to solve global problems.
We established a partnership with Iowa State University and are working to expand out
our University partners. We had a successful trip to Uganda in November 2019 with lowa
State University students.

+ Microfinance Fund: During our Novem-
ber trip with Iowa State University, KinoSol
formed a relationship with The Overcom-
ers Sacco LTD. They are a community bank
that focuses on aiding rural communities,
specifically through microfinance. Through
this partnership, we set up a microfinance
fund, focused on helping spur entrepre-
neurship activity in Uganda. Established in
November 2019, we dispersed 3 loans
totaling over $600. We look forward to
continuing to provide micro loans within
the community over 2020.

» Community Training Sessions: Over 20
community training sessions were heid in
2019, by the KinoSol team and our part-
ners in Uganda and Tanzania.




HIGHLIGHTS

January 2019: First educational trip for U.S. consumers interested in social issues like food
waste to Tanzania

‘March 2019: Launch of our social impact partnership program and partnership established
with Jowa State University for social entrepreneurship program in Uganda

May 2019: KinoSo! awarded POCR from the state of lowa for product optimization of our
dehydrator

~ June 2019: Utility patent filed on dehydrator

July 2019: Sale of 50 Orendas going to 30 African countries with Mandela Washington
Fellows

August 2019:: Launch of domestic dehydrator on KinoSol's website and Amazon
November 2019: First social impact partnership trip with Iowa State University students -
November 2019: Microfinance fund established

December 2019: Awarded Reciprocal Exchange program with Mandela Washington Feliow
in Tanzania to further develop our partnership for commercialization of KinoSo! dehydra-
tors in Eastern Tanzania

December 2019: Established WO new university partners to conduct social impact trips
with in 2020

IMPACT

KinoSol is creating value for rural communities around the world. Here’s how KinoSol is -
meeting its specific benefit goals:

Global Impact: To date, KinoSol has distributed over 650 Orendas to 42 countries. Most of -
the dehydrators have been distributed in Uganda and Tanzania, directly impacting the lives
of over 5,000 people.

In 2019, we preserved over 62,000 kg, bringing the total amount of food preserved with
KinoSol dehydrators to 310,000 kg. :

- Individual User Impact:

» 96 kg of food preserved in 24 uses of the dehydrator
» 36,706 kcal of additional energy preserved in 24 uses of the dehydratar

markets increasing a family's annual income by 11%




- The undersigned hereby certify that KinoSol SBC Board of Directors is comprised of 6
. mem~bers. The Board of Directors of KinoSol SBC hereby acknowledges and certifies that

we have reviewed and approved the 2019 Annual Report.
Board of Directors:

Ela Gehrke © HiiseKendall

.

Clayton Mooney M:i'kéyla Sullivan

Kevin Kimle. Douplos S, Parker | |

" Kevin Kimle

Doug paﬂmy
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